motor vehicle designers of the 20th century may have sought to isolate the driver from the engine and gearbox emissions, or from the road surface, those of the 21st century are often seeking to improve and enhance the quality and information content of those same emissions. Communicating the vehicle dynamic state to the people inside, and reinforcing the driving experience and brand, are now critical.
This Special Issue published in Proceedings of the Institution of Mechanical Engineers, Part D: Journal of Automobile Engineering brings together work by a group of researchers whose interests can be considered to be typical of recent efforts into the human perception of sound and vibration in automobiles. The papers cover topics such as combined stimuli, sound quality, physical simulators, cognitive function, and cognitive cues. While not exhaustive, the collection of papers does provide a cross-section of developments in the field, highlighting the diverse purposes which underlie current efforts. All the research presented in this Special Issue shares the common goal of better understanding how people perceive motor vehicle vibrational and acoustical stimuli, and thus, ultimately, that of improving people's lives through improved motor vehicle design.
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